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5.5.1 AMA Academic Conference

The AMA Academic Conference is a prestigious event that occurs both in the
summer and winter, bringing together the brightest minds in marketing from across
the globe. This academic forum serves as a vital platform for the exchange of ideas,
the dissemination of knowledge, and the promotion of cutting-edge research in the
field of marketing.

Summer Edition

The AMA Summer Academic Conference is a highly anticipated gathering of
marketing academics and practitioners. It is an opportunity for them to come together,
share their latest research, and engage in meaningful discussions. The 2024 edition,
themed "Reconnecting With Humanity: Marketing’s Role in Promoting Responsible
Technology While Serving People,” aims to address the polycrisis and emerging

challenges facing the world. Held in Boston, MA, this conference will explore the

2024 http://www.whsw.cn/glxy/info/1042/2751.htm
2024 AMA Summer Academic Conference

https://www.ama.org/events/academic/2024-ama-summer-academic-conference/
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intersection of technology-driven marketing with global issues, such as sustainability,
inclusivity, and ethics. Participants will have the chance to engage with renowned
speakers, participate in interactive sessions, and network with peers from diverse
backgrounds. The conference promises to be an enriching experience, fostering
transformative research that has the potential to be implemented in responsible
business practices.

Winter Edition

The AMA Winter Academic Conference, as the largest and most renowned
academic conference in marketing, attracts thousands of scholars, practitioners, and
students from around the world. This conference serves as a hub for the latest research
and industry insights, providing a comprehensive overview of the current trends and
challenges in marketing. The program features a diverse range of presentations,
covering topics such as consumer behavior, digital marketing, branding, and
international marketing. Researchers are encouraged to present their work that
examines bigger themes or ideas, employing innovative methods. The conference also
offers numerous networking opportunities, allowing participants to connect with
industry leaders, peers, and potential collaborators. The exchange of ideas and
experiences fosters collaboration and joint effort among scholars and practitioners,
ultimately advancing marketing theory and practice.

Additional Content

Both editions of the AMA Academic Conference emphasize the importance of
practical applications and real-world impact. Participants are encouraged to present
research that not only advances theoretical knowledge but also has the potential to be
implemented in real-world settings. The conferences also feature interactive sessions
and workshops, providing participants with hands-on experience and practical skills.
These sessions cover topics such as data analytics, marketing strategy, and digital
marketing tools, preparing participants to apply their knowledge in the workplace.

Moreover, the AMA Academic Conference places a strong emphasis on diversity
and inclusivity. It strives to create a welcoming environment for all participants,
regardless of their background, gender, or race. The conferences feature speakers and
presenters from diverse backgrounds, representing a wide range of perspectives and
experiences. This diversity fosters open discussions and allows participants to learn

from each other, creating a richer and more impactful experience.

2023 AMA Winter Academic

Conference:https://www.ama.org/events/academic/2023-ama-winter-academic-conference/
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