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● Russ Belk is the Kraft Foods Canada Chair in Marketing at the Schulich School of Business at York University in Toronto. He received his PhD in marketing from the University of Minnesota in 1972. He is past president of the Association for Consumer Research and the International Association of Marketing and Development, and is a fellow in the Association for Consumer Research and the American Psychological Association. He has received the Paul D. Converse Award, two Fulbright Fellowships, and honorary professorships on four continents. His research involves the meanings of possessions, collecting, gift-giving, and materialism and his work is often cultural, visual, qualitative, and interpretive. He is the co-founder of the Association for Consumer Research Film Festival. He is currently on the editorial board of 20 journals and is Associate Editor of the Journal of Consumer Research.





● Ken Erickson is an ethnographer and market researcher who focuses on new product development, market testing, advertising and related fields. He is a Principal in Pacific Ethnography, a consumer and product research firm. Erickson began applying ethnography in education and the human services. He created the Center for Ethnographic Research at the University of Missouri-Kansas City in 1997; a few years later, he formed Ethnographic Research Group to conduct ethnographic research to help companies understand consumers and develop new products. He received a Ph.D. from the University of Kansas in Anthropology, a Masters degree in Anthropology from the University of Wyoming, and a Bachelor of Arts degree cum laude from Washington State University. He has published numerous papers on anthropology, ethnography, multiculturalism, and related topics. 








● Timothy de Waal Malefyt is a visiting associate professor at the Fordham Schools of Business. Previously, he held senior positions in advertising agencies where, as a corporate anthropologist, he applied anthropological and cultural approaches to consumer research for developing brand and strategic insights.Dr. Malefyt received his master's degree and PhD in cultural anthropology from Brown University and his undergraduate degree in psychology from Fordham College at Lincoln Center. He was also the recipient of both Fulbright and NSF research grants to study flamenco performance and symbolism in Spain. Prior to Brown, Dr. Malefyt was a professional ballet dancer with the Joffrey Ballet School and performing company. His other edited book, Advertising Cultures (Berg publishers, 2003), explores international case studies on the use of advertising cross-culturally. He presents papers at The American Anthropology Meetings, Society for Applied Anthropology and EPIC conferences.











● Desjeux Dominique Professor of Anthropology at Université Paris Descartes Université René Descartes (Paris V) Paris, France


Professeur d'anthropologie sociale et culturelle à l’université Paris Descartes - CERLIS Directeur de la Formation doctorale professionnelle en sciences sociales (formation de responsables d’études avec une thèse en alternance en entreprise et un suivi d’une semaine par mois). Responsable du Centre de Recherches en SHS appliquée aux innovations, à la consommation et au développement durable, SAIC de l’Université Paris Descartes (en cours de création)








● Elizabeth K. Briody, Ph.D.


A cultural anthropologist, now specializing in the enhancement of health care satisfaction and effectiveness. She spent 23 years with GM, the last two of which were focused on cultural models of integrated health care. She is the author of many scholarly articles and a new book entitled "Transforming Culture".


Founder and Principal at Cultural Keys, LLC


Anthropologist with expertise and energy for improving organizational effectiveness by helping organizations:


• Understand and reach their customers


• Increase the potential of their partnerships 


• Develop and sustain collaboration within their culture


• Discover and foster innovation








● John McCreery is an anthropologist who has lived and worked in Japan since 1980. For thirteen of those years, he was a copywriter and creative director for Hakuhodo Incorporated, Japan's second largest advertising agency. In 1984, he and his wife and business partner Ruth McCreery founded The Word Works, a supplier of fine translation, copywriting, research and consulting services to firms doing business in Japan. From 1994-2005, he was also a lecturer in the Graduate Program in Comparative Culture at Sophia University in Tokyo, teaching seminars on "The Making and Meaning of Advertising" and "Marketing in Japan." 








● Patricia Sunderland, Ph.D.


Patti Sunderland, based in New York, is an anthropologist and a founding partner of Practica Group. She brings background and interest in linguistic as well as visual anthropology to her specialty in the ethnographic, cultural analysis of consumer environments. Patti has been melding ethnographic video and photographs with cultural analysis to bring consumer environments to life for clients such as Anheuser-Busch, Frito-Lay, Hallmark, JCPenney, Nissan, SC Johnson, and Target for more than a decade.Patti stresses the value of understanding consumers in the context of their naturally occurring, everyday (and multiple) environments, and utilizes a range of methods to do so: in-depth, in situ ethnographic interviewing; participant observation; respondent video and audio diaries; videotaping and shadowing. 








● Rita Denny is an anthropologist specializing in American consumer culture, focusing on culturally-based meanings of products and services in everyday life. She applies these findings to new product and brand development, retail display, and communication strategies.Rita holds Masters of Arts and Doctor of Philosophy degrees in Anthropology from the University of Chicago. Her many publications on applying anthropology to business span academic and professional audiences in both anthropology and marketing. She is an invited speaker by both professional societies (MSI, INMA, ESOMAR) and universities. With Patti Sunderland she is the author of the book, Doing Anthropology in Consumer Research, (Left Coast Press, 2007).








● Mahesh Ranjan Debata  Professor at JNU


Dr. Mahesh Ranjan Debata did his Post Graduation from Centre for Political Studies, Jawaharlal Nehru University, New Delhi, and M. Phil and Ph. D from Central Asian Studies Programme, School of International Studies, Jawaharlal Nehru University, New Delhi. He is the Sub-Editor of the quarterly journal Himalayan and Central Asian Studies, which is being published since 1997.








● Professor McCabe received her Ph.D. and M.A. from New York University and  her B.A. from The George Washington University. Before coming to the University of Rochester, she worked for the New York State Department of Social Services as Director of the Child Sexual Abuse Program. She has conducted fieldwork on child sexual abuse in New York City where her research was supported by the National Institute of Mental Health. In partnership with Cornell University, she developed a multi-disciplinary training program for professionals who intervene in cases of child sexual abuse. At the University of Rochester, Professor McCabe works with students as a member of the Kauffman Entrepreneurial Year (KEY) Review Board.








● Pedro Oliveira is a Portuguese psychologist with a Ph. D degree in social anthropology completed in the UK. He has the experience in the field of user research as well as business ethnographic research. He publishes his articles in International Journal of Business Anthropology and serves as an editorial board member.
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● Fernanda Duarte has a Ph.D. in Sociology from University of New South Wales. She is a Lecturer in Organization Studies at University of Western Sydney (Australia). Her research interests include topics in the fields of culture and organization studies, globalization studies, business ethics, corporate social responsibility, critical management studies, and scholarship of teaching and learning








● Alf H. Walle


Dr. Alf H. Walle has primary training in cultural analysis including a doctorate focused on traditional cultures, a MA in social anthropology, and a postdoctoral MA in cross cultural studies. He has extensive teaching experience in business, tourism, and the social/psychological sciences.


Walle has an extensive publication record in a number of fields including business anthropology, marketing, management folklore, and tourism.  He has published 15 books and innumerable refereed articles and proceedings.  Walle has significant practitioner experience as a trade journal editor and as a producer of cultural festivals and tourist events (including 7 seasons with the Smithsonian Folklife Festival.)


He is the former director of the Old Minto Family Recovery Camp, a residential facility for substance abusers that combined conventional therapy with the reintroduction of traditional culture by tribal elders.  Walle believes that by strengthening the community and its traditions, people will be better able to cope with change triggered by outside intervention.


Walle has just published Rethinking Business Anthropology, an analysis of the current state of the field.  He next projects include texts in tribal management and indigenous entrepreneurship.





● 周大鸣，男，湖南湘潭人，人类学博士、教授、博士生导师。中山大学社会学与人类学学院党委书记、副院长。中山大学中国族群研究中心、主任。美国Chinese Sociology & Anthropology杂志主编，中国民族学会副会长，中国人类学民族学研究会副会长。在国内外权威期刊上发表论文数十篇。





● 徐二明，男，中国人民大学二级岗位教授，享受国务院政府特殊津贴。现任中国人民大学第十届校学术委员会副秘书长、第三届校务委员会委员，兼任国务院学位委员会第六届学科评议组成员、中国企业管理研究会副会长。多年从事战略管理、组织理论、国际管理和教育管理等方面的研究。





●罗康隆，研究员。吉首大学历史与文化学院院长，人类学与民族学研究所所长。美国杜克大学访学者，国家教育部新世纪优秀人才支持计划对象。湖南省优势特色重点学科带头人，湖南省哲学社会科学重点研究基地（民族学）首席专家。中山大学聘为人类学博士研究生导师；湖北省政府聘为“楚天学者”中南民族大学讲座教授。中国民族学会常务理事，中国西南民族学会副会长，中国人类学民族学学会生态环境人类学专业委员会主任，中国人类学民族学学会现代民族学专业委员会副主任。








● 田广，男，汕头大学商学院外国专家、教授，校学术委员会委员，美国《中国营销国际期刊》主编，美国《国际工商人类学期刊》主编，多种国际期刊编委，美国密苏里科技大学商学系访问教授。于2000年获美国联邦政府认定杰出人才资格，是国际工商人类学学科的主要推动者之一。研究方向为区域发展战略，市场营销，工商人类学。





● 翟学伟，男，南京大学社会学院教授，心理学系主任，南京大学中美文化中心兼职教授，博士生导师，北京大学社会理论研究中心兼职研究员；并兼任中国社会心理学会理事，江苏省社会心理学会理事长，江苏省社会学会常务理事。目前主要从事中国人的关系网络、家庭与家族、权力与权威、社会流动与信任、价值观、社会与组织心理与行为等方面的研究。





● 张文宏，男，上海大学文学院副院长、社会学系教授、博士生导师。兼任中国社会学会理事和中国社会网络专业委员会副理事长，上海社会学会常务理事、副秘书长，上海社区研究会常务理事，“组织、网络与制度丛书”编委，中国博士后科学基金评审专家，国家社科基金项目通讯评审专家。





● 景奉杰，男，教授，博士生导师，华东理工大学商学院营销科学研究所所长。研究方向为市场营销战略、消费者行为、服务管理与营销。在国内外学术刊物上发表论文50余篇，其中包括SEMIGROUP FORUM、数学学报、数学进展、自然科学进展、中国软科学、经济管理、南开管理评论、财政研究、商业经济与管理、营销科学学报、心理科学进展、管理科学等重要学术期刊。





● 蒋青云，男，教授，博士生导师，任复旦大学管理学院市场营销系系主任、香港大学商学院客座教授。研究方向为营销渠道，组织间营销，市场营销理论，中国企业营销战略。在权威期刊上发表论文50多篇，主持完成多项上海市重大决策咨询研究项目。





● 姚小涛，男，西安交通大学管理学院教授、博士生导师。研究方向为社会资本与社会网络、战略管理与组织理论、组织行为。中国管理研究国际学会发起会员，曾为美国管理学会会员以及学会年会论文匿名审稿人、美国国际商业学会学术年会论文匿名审稿人，亚太管理期刊论文匿名审稿人。承担多项国家级、省部级科研项目，在国外英文期刊、国际会议以及国内期刊发表与录用研究论文30余篇。





● 周小虎，男，南京理工大学经济管理学院教授、博士生导师，中国企业管理研究会常务理事等多项社会兼职。研究方向为战略管理、组织理论、人力资源管理。承担多项国家级、省部级科研项目，在国内权威期刊上发表论文数十篇。





● 何佳讯，男，华东师范大学商学院教授，博士生导师，品牌科学研究中心主任；工商管理系系主任。国家教育部“新世纪优秀人才支持计划”获得者。美国市场营销协会（AMA）会员，美国消费者研究学会（ACR）会员。兼任《营销科学学报（JMS）》（清华和北大主办）专业主编；国家自然科学基金、国家留学基金、教育部人文社科基金、浙江省自然科学基金评审专家；教育部学位与研究生教育发展中心评审专家；中国市场学会理事；欧洲Journal of Marketing Trends编委等。主要学术研究领域为：市场营销、消费者行为与品牌管理。





● 张闯，男，东北财经大学工商管理学院市场营销系教授。研究方向为营销渠道行为理论与B2B营销，尤其注重从社会网络嵌入的角度展开渠道行为与渠道治理理论的研究。出版学术专著2部，在《管理世界》、《管理科学》、《营销科学学报》、《管理评论》、《中国工业经济》等学术期刊发表论文60余篇，主持国家自然科学基金项目、国家社会科学基金项目、教育部人文社会科学研究项目、中国博士后科学基金项目等研究项目8项。担任国家自然科学基金项目通讯评议专家，及《管理世界》、《营销科学学报》、《管理评论》等学术期刊匿名审稿人。





● 张婧，女，华中科技大学教授、硕士生导师，研究方向为市场营销、消费者行为、企业战略。承担多项国际级科研项目，在国内外权威期刊发表多篇论文。





● 谢洪明，男，教授，博士生导师，浙江工业大学中国中小企业研究院（中小企业学院）副院长，浙江省高等学校钱江高级人才特聘教授。是我国较早关注动态竞争研究的学者之一，在组织的学习与创新方面的研究成果显著。目前主要关注于（民营）企业跨国并购、战略转型与升级、战略网络与动态竞争、企业技术/管理创新、创业及中小企业管理等问题的研究。





● 贾良定，男，南京大学商学院教授，博士生导师，工商管理系副主任。在国内外A类及B类期刊发表论文40余篇，出版学术专著2部，译著3本。主持多项国家级、省部级和中外合作项目，荣获多个学术奖项，任中国管理研究国际学会(IACMR)中国大陆区会员代表，Management and Organization Review编委成员，《南大商学评论》执行主编。








● 任兵，女，南开大学商学院教授。研究方向组织与战略管理，企业间网络研究，国际商务，创业管理。中国社会网与社会资本研究学会发起人之一，学会常务理事；美国管理学会（AOM）、亚洲管理学会（AAOM）、国际商务学会（AIB）和中国管理研究之国际学会（IACMR）会员；亚太管理研究期刊审稿人；南开管理评论、管理科学学报、管理学报审稿人；AOM, AAOM, AIB, IACMR, SMS，中国社会网与社会资本研究学会年会（CNSNS）、中国企业管理案例论坛年会论文审稿人。在国内外顶级和权威期刊发表多篇论文。





● 武亚军，男，北京大学光华管理学院副教授，博士生导师，兼任北京大学光华管理学院华人企业管理研究中心副主任、北京大学管理案例研究中心研究员。主要研究领域包括：战略管理思想；战略规划；本土企业战略管理；大学战略；环境税收与经济。承担多项国家级科研项目，在国内外权威期刊发表数十篇论文。





● 刘茜，女，清华大学经济管理学院副教授，博士生导师，北京大学创意产业研究中心研究员。现为美国国家传播学会和国际传播学会会员，国家自然科学基金通讯评审专家。在“职业学术”生涯中秉承人文主义精神，笃信研究者扎根于情境与研究对象“混在一起”的价值，擅长应用民族志、网络志、民族志访谈、深度访谈、话语分析、文本分析、焦点小组访问、扩展个案研究等质化理论方法洞察组织（比如企业、机构、虚拟社区等）实践和个体（比如职业经理人、消费者、自由职业者等）实践中的意义、身份和“活”的社会文化机制。





● 郭毅，男，华东理工大学商学院教授、博士生导师。中国社会学会社会网专业委员会、中国市场学会和中国高校市场学会常务理事。三个全国性学术论坛发起人，美国管理学会会员，亚洲管理学会会员，中国管理国际研究会会员。近年注重新制度主义、社会网和社会资本以及文化与管理关系，试图通过文化视角找出中国文化与传统的演变对中国社会、组织管理的影响和作用。








